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I. Executive Summary 
 

 

Third quarter’s net profit grew 236.8% compared to the third quarter of 2009 reaching 
MCLP$81,882 (MUS$169). This growth is explained for higher Operational Income, higher Profit 
on associates and lower financial costs. The cumulative net profit grew 87.3% compared with the 
same period of 2009 reaching MCLP$244.254 (MUS$ 505). This increase is due to higher profit in 
associates and lower financial cost as a consequence of the financial debt restructuring made 
during the first half of 2009. 

The EBITDA grew 44.9% in 3Q10 compared to the same period last year, to a total of 
MCLP$154,019 (MUS$318). The EBITDA margin of the quarter rose 2.2 percentage points in 
comparison to the same period in 2009, to 14.2% of total revenues. On a cumulative basis 
through September 2010, EBITDA grew 37.7% to MCLP$466,840 (MMUS$ 965). 

Revenues in the quarter grew 21.6% reaching MCLP$1,081,200 (MUS$2,236).  On a cumulative 
basis through September 30th, consolidated revenues totaled MCLP$3,119,424 (MUS$6,450), 
representing a growth of 15.5% with respect to the same period in 2009.   

Selling, General and Administrative Expenses continue showing the effects of the measures 
taken in all businesses in 2008. In the third quarter, SG&A fell 1.8 percentage points over total 
revenues. The cumulative SG&A through September 30th fell 1.7 percentage points too. 

Total loans reached MCLP$1.914.648 (MUS$3.959). The risk level continued falling during the 
quarter.  Consolidated provision over total gross loans reached 3.71% at September 30th. 

The consolidated leverage was 1.20 at the end of third quarter. Excluding the liabilities of the 
bank businesses in the group1, the consolidated leverage was 0.84 times. 

During the third quarter, five supermarkets were opened: one in Padre Hurtado, Chile, and four 
in Peru: Isil, Naciones Unidas, Angamos and Tusilagos. In Peru, Open Plaza Angamos was 
opened. It counts with a Falabella store, a Sodimac, a Tottus, Cinemas, Food courts and other 
minor attractions. In Chile, a new Imperial was opened in Concepcion during the quarter.  

In October, a new Sodimac store was opened in Bucaramanga, Colombia. In November, four new 
stores have been opened. A Falabella and a Sodimac, in the Tortugas Open Mall in Argentina 
and a Falabella and a Tottus in San Felipe, Chile. 

 
 
 
 
 
 
  

                                                           
1 These are the operations that did not consolidate under Chilean GAAP: Banco Falabella Chile, Banco 
Falabella Peru and CMR Colombia. 
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II. Consolidated Income Statement as of September 30, 2010 

 

 Consolidated Income Statement 9M 2010 (MCLP$) 

  

 

 Consolidated Income Statement 3Q 2010 (MCLP$) 
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1. Operational Income 
Operational income grew 58.4%in the third quarter compared to the same period in 2009. It 
totaled MCLP$128,704 (MUS$266). Operating margin in the quarter was 11.9%, that means 2.8 
percentage points more than in the third quarter of the previous year.  The cumulative operating 
margin totaled MCLP$386,296 (MUS$799), a 12.4% of total consolidated revenues, i.e. 2.8 
percentage points higher than the cumulative operating margin in September 2009. 

Consolidated revenues rose 21.6% in the third quarter. This growth has been seen in Bank and 
non-Banking businesses. Revenues from banking operations grew 21.9% and Non-banking 
operations ones grew 18.3%. On a cumulative basis, as of September 30th, the total revenues 
grew 15.5%in comparison to the same period in the previous year. This growth was driven 
mainly for the better consumption levels observed in the region due to the higher level in 
consumer confidence.  Other element that also contributed to this growth was the selling area. 
The 40 stores opened in 2008, in the middle of crisis, are maturing at an accelerated pace. As an 
example of this, we can mention the case of ex Casa Estrella stores added in December of 2008 
or Tottus and Sodimac in Peru which almost duplicated their number of stores during that year. 

The consolidated gross margin grew 0.9 percentage points in the quarter and 1.1 percentage 
points on a cumulative basis as of September with respect to the same periods in 2009.  This 
improvement has been driven mainly by financial businesses because of the reduction in the 
loan portfolio risk, which is reflected by the drop in provisions. Retail businesses had their 
inventory levels very tight, which together with the higher levels of consumption has had a 
positive effect in the consolidated gross margin. 

 Selling, general and administrative expenses fell 1.8 percentage points as a proportion of total 
revenues in the quarter and 1.7 percentage points on a cumulative basis as of September.  These 
improvements are the result of company’s efforts to keep expenses controlled in all countries 
and businesses in presence of higher consumption levels.  

 
2. Non-Operating Income 

The non operating profit of the third quarter reached a loss of MM$ 19.929 (MUS$41), it 
represents a reduction of non operating loss of 48.2% compared with the same period of 2009. 
This lower loss is mainly explained by lower financial expenses due to the lower financial debt 
levels and the effects of financial debt restructuring made in 2009. Another fact that has 
contributed to these results is the higher results obtained from associated companies which has 
been also impacted for the higher consumption levels in the region.   

 

As of September, the non operating loss was MM$62.208 (MMUS$ 129) which represents a 
reduction of 7.4% of non operating loss compared with the same period of 2009. This result, as 
in the quarter, is mainly due to lower financial expenses. It’s important to mention that the 
higher loss showed as other non operating income / (expenses) includes the provisions made by 
the February’s earthquake in Chile.  
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III. Main Events in the Period 
 

 
• In July, Tottus Chile opened a store in Padre Hurtado, Chile with a selling area of 2,100m2. 
• Also in July, two Tottus stores were opened in Peru: Isil with a selling area of 3,800 m2 

and Naciones Unidas with 1,500 m2. 
• In August, an Imperial store was opened in Hualpen 8th region in Chile. This new store 

has a selling area of 3,277 m2. 
• In September, Open Plaza Angamos was opened in Lima. This new Shopping center 

have  a GLA of 41,922 m2and  contains a Saga Falabella store of 9,000 m2, a Sodimac store 
of 8,377 m2, a Tottus supermarket of 4,600 m2, cinemas, food court and other attractions.  

• In September, Falabella communicated its decision to accept the offer launched by Casa 
Saba for Farmacias Ahumada S.A. The profit obtained from this operation is not 
incorporated in September’s income statement because the effective payment was 
received in October.  

 
 

Recent Events 

 

• On October 8th, SACI Falabella prepaid its whole E series corporate bonds for UF 4.5 
millions. 

• On October 15th, Sodimac prepaid its whole C series corporate bonds for UF 1.1 millions. 
• In October, a Sodimac store of 10.954 m2 was opened in Bucaramanga, Colombia. 
• In November, Falabella and Sodimac Tortugas Open Mall were opened in Argentina. 
• Also in November, a Tottus supermarket and a Falabella store were opened in San Felipe, 

Chile.  
• In November, Mall Plaza announced its plan to open a Shopping mall in Cartagena de 

Indias. Colombia with an investment of US$ 75 millions. 
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IV. Retail Indicators 
 

1. Retail Business Revenues 
 

Cumulative Retail Revenues in 20102  (MUS$)3 
(Nominal Chilean pesos converted to USD at the observed exchange rate for October 1, 2010) 

 

 
 
 

Retail Revenues 3Q 2010  (MUS$)2 
(nominal Chilean pesos converted to USD at the observed exchange rate for October 1, 2010) 

 

 
 
 

Same Store Sales (SSS) Growth4 
(All growth is nominal and has been calculated in the local currency of each country) 

 

 
 
 

                                                           
2 Does not include financial businesses’ income. 
3 The variation of sales in local currency provides insulation against the effects of the exchange rate in the translation 
of the financial statements. 
4 SSS Colombia does not include Ex Casa Estrella stores 
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2. Number of Stores and Net Selling Area5 
 

 

  
 
During the quarter, 8 stores and 1 Shopping mall were opened. This Shopping mall, Open Plaza 
Angamos is owned by Open Plaza, the Real Estate subsidiary of Falabella in Peru which owns a 
40% of Aventura Plaza.  

Open Plaza ANgamos contains a Falabella, a Sodimac, a Tottus supermarket, cinemas and 
specialist stores. 

Total selling area growths in 44,593 m2, it means a growth of 2.2% in the quarter.  

                                                           
5 Soc. Rentas includes only powercenters.  These are locations where there are two or more of Falabella formats, in 
addition to minor stores. 
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V. Revenues by Business Units 
 

1. Chile 
 As the first two quarters of 2010, there is a growth in total revenues all business during the 
quarter and in cumulative terms. 
Although, all the businesses show an improvement in gross margin, it’s especially notorious in 
CMR because of the lower level of provisions shown. 
SG&A expenses, as a percentage of revenues, have decreased in almost all businesses with the 
exception of CMR which has increased its SG&A expenses due to higher expenses in Marketing 
and clients loyalty.  Despite this, CMR operating margin grew 10 percentage points in the third 
quarter compared with same quarter of last year. 
 

Operating Results 3Q 2010  (MUS$) 

 

 

 

Cumulative Operating Results 2010  (MUS$) 
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2. International Operations 
 

The growth of revenues shown by International operations during the third quarter of 2010 was 
stronger than the observed in Chilean operations. This growth has been driven mainly for the 
maturity of stores opened in 2008. During 2008, the Operation of Casa Estrella in Colombia was 
acquired and Sodimac and Tottus almost duplicated its number of stores in Peru in the same 
year. All of these new stores showed low levels of sales during 2009, and during the current year 
they are showing a recovery. 
With the exception of Peru, where SG&A expenses were affected for the new stores opened in 
the quarter, SG&A as a percentage of revenues fell compared with same periods of 2009. All of 
this has been possible due to the measures to keep costs down that has been in place during the 
whole year.   

Operating Results 3Q 2010  (MUS$)6 

 

Cumulative Operating Results 2010  (MUS$) 

  

                                                           
6 Consolidated revenues includes financial businesses: Sodimac has not been included in Colombia 
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VI.  Credit Indicators 
 

1. Loans and Provisions 

CMR Chile 

 
Note: Loans in MCLP$ of each period. 

Banco Falabella Chile 

  
Note: Loans in MCLP$ of each period 

Banco Falabella Perú (Ex CMR Perú)7 

 
 Note: Loans in M Soles of each period 

                                                           
7 Note: Banco Falabella Peru uses the provisions calendar issued by the Peruvian Banking and Insurance Commission.  
It has also maintained additional provisions required some time ago, even though the pro-cyclical rule is no longer in 
effect. 
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CMR Argentina 
 

 

Note: Loans in M Pesos (Arg) of each period 

Financiera CMR Colombia 

 

Note: Loans in M Cop of each period. 

2. CMR Card Sales 
 

Percentage of Sales using CMR8 

 

As of September 2010, the total active accounts of CMR per country were as follows: Chile 2.1 
millions of accounts, Peru 970 thousand accounts, Argentina 556 thousand accounts and 
Colombia 637 thousand of accounts. 

 

                                                           
8 Percentage of sales using CMR :  sales using the card as compared to all sales in each businesss. 
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VII. Financial Structure 
 

Liabilities as of September 30, 2010 totaled MCLP$ 3.438.687 (MUS$ 7.110).  This mean that there 
was a leverage of 1.20 times. 9    

Total liabilities include Banco Falabella Chile, Banco Falabella Peru and CMR Colombia.  
Excluding these companies engaged in the banking business the consolidated Leverage is 0.84 
times. Excluding these same companies, net financial Leverage was 0.52 times. 

Leverage10 

 

Net Financial Leverage10 

 

 
                                                           
9  Leverage= total liabilities divided by total shareholder's equity. 
10 Figures does not include Bank’s liabilities or Financial debt neither cash or Equivalents. 

0,94

0,87

0,85
0,84 

Dic-09 Mar-10 Jun-10 Sep-10

0,54 0,52 0,51 0,52 

Dic-09 Mar-10 Jun-10 Sep-10
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VIII. Financials Statements of S.A.C.I. Falabella according to IFRS 
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S.A.C.I. Falabella 
Address: 
Rosas 1665 
Santiago, Chile 
 

Contacts: 
Jordi Gaju N. / Humberto Solovera R.  
Corporate Planning and Development Division 
Phone: (56 2) 380 2007 
Email: inversionistas@falabella.cl  
 

Website: 
www.falabella.com 
Click on “Inversionistas” at the page bottom. 

 
 

 

The information in this report was prepared on the basis of the Consolidated Financial 
Statements reported to the Securities and Insurance Commission (SVS). 
 

S.A.C.I. Falabella assumes no liability for damages, injuries or losses that may result from the 
interpretation of this report or the evolution of markets, in particular the Stock Exchange. 
 

 

mailto:inversionistas@falabella.cl
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